
The ICT & Digital Media 
Curriculum at Kingdown 

 
 

Key Stage 5 Digital Media Curriculum Intent 
 
The Digital Media curriculum at upper school is based around the OCR Cambridge Technical 

Level 3 in Digital. This qualification is equivalent in size to one A Level, or an AS in year 12. 

Students are assessed via a  range of assessment types and styles suited to vocational 

qualifications in the sector. There are two main forms of assessment to be aware of: external 

(examination), internal (coursework). Students sit an exam each year and the rest of the 

content is made up in coursework. The two exam units are Unit 1 and Unit 2. Unit 1 is sat in 

January of year 12 and then Unit 2 is sat in January of year 13. 
 

The course builds on understanding from the Creative iMedia course at GCSE, though having 

taken this before is not a requirement. We study the Extended Certificate in Digital Media 

across the two years (equivalent to an A-Level). Students complete a Certificate in Digital 

Media in year 12 (equivalent to an AS Level). We study Unit 1 – Media products and 

audiences in year 12, along with Unit 3 – Creating a Media Product and Unit 21 – Planning 

and pitching a media product. In the following year 13 we study Unit 2 – Pre-Production and 

planning, along with Unit 16 – The creation and use of sound in media and Unit 22 – 

Scripting for media products. 

 
Curriculum Implementation 

• In Year 12 and 13 students have 9 lessons of Digital Media per fortnight. 

• Homework is set in line with the School Homework Policy. At Key stage 5 the 

expectation is that students typically self-study for at least 6 hours across the 

fortnight. Students have the opportunity to make use of the timetabled study 

support sessions at the Sixth Form Centre. 

• Formal class assessments take place throughout the academic year in preparation 

for external exams – Year 12 January Unit 1 Exam and Year 12 June Unit 2 Exam. 

• Internally assessed course work subject to external standards verification also takes 

place and subject teachers mark these and give feedback to students with an 

opportunity to improve as needed. 
 

Link to the OCR Course specification : here 
 

 

Course Content  
 
UNIT 1: Media Products and Audiences (externally assessed by exam): The aim of this unit 

is for students to develop their understanding of how different media institutions operate in 

order to create products that will appeal to specific target audiences. Students will learn 

about the different ownership models within media industries, and they will learn how to 

analyse different media products within the sector in order to understand the fundamentals 

of how meaning is created for audiences. Students will learn about how audiences are 

https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media/#level-3


categorised, researched and targeted by media producers. They will also learn about how 

media institutions distribute and advertise their products to audiences. 
 

UNIT 2: Pre-Production and Planning (externally assessed by exam): 
 

By completing this unit students will understand the pre-production process the creative 

media industry follows when creating a product. They will learn how to carry out research in 

the planning stage of a media production and about the various acts of legislation that need 

to be considered. Students will learn about the constraints that need to be considered when 

planning a new media production, including timescales and resources. They will understand 

how to create preproduction documents in relation to client requirements and how to plan 

projects to meet these needs. 
 

Unit 3: Create a Media Product(Coursework taught alongside Unit 21): 
 

Media products have a range of different purposes. Whether it is to advertise and promote 

a product or service, inform an audience of a cause or engage and entertain an audience. 
 

The aim of this unit is for students to develop knowledge and understanding of the 

production processes of producing a media product from one of the following: 
 

Print-based product 

Audio-visual product 

Audio product 

Students will complete planning materials to take forward in the production and post– 

production stages of an intended media product. Students will plan, produce and edit 

original content for their intended product. 
 

By completing this unit students will have the skills to: 

Create a proposal to meet a client brief 

Produce planning materials 
 

Create and manage original content for the product 
 

Apply editing techniques. 

UNIT 16: The creation and use of sound in media(Coursework taught alongside Unit 22): 

Sound is now an important part of most media products, be this the actual dialogue of a 

production or music, effects or atmospheric sounds. The effective use of sound can change 

the mood and feel of media productions. Sound is now found in the majority of media 

products from film and television through to interactive media and computer games. 
 

By completing this unit your students will understand the sound elements used in media 

products and how they are produced. Students will be able to develop ideas for, and plan 

the production of, a soundtrack containing a range of sound elements. They will gain some 



practical skills by recording and editing sound elements for use in the production of a final 

soundtrack 

Unit 21: Plan and deliver a pitch for a media product(Coursework taught alongside Unit 3) 

Like most commercial products, a media product starts life as an idea in the mind of its 

creator or creators who then have to sell the idea to those who have the means to produce 

it. In order to convince the producers that it is a good idea, the creator(s) have to show what 

the end product might look/sound like and convince them that there is a unique selling 

point to attract a particular audience. 
 

Students will choose to focus on either print, audio, or audio-visual media. By completing 

this unit they'll be able to generate ideas for their own media product based on a client 

brief, pitch their ideas to a client, and be able to respond to feedback to prepare their idea 

for pre-production. 
 

Unit 22: Scripting for media products(Coursework taught alongside Unit 16) 
 

Scripts are an integral part of the majority of media productions from live theatre, film, 

television, comic books and even computer games. Good scripts are essential to ensure that 

a narrative flows well and a story is brought to life. 
 

Students will understand scripts and the part they play in a range of media products. 

Students will be able to generate a range of ideas and then use one of these ideas to 

produce a script for a media product, in response to a client brief. 
 

Useful Study Support Resources and Links at Key Stage 5 
 
To support the achievement of top grades, students should: 

 
• Watch the news or read daily newspapers to keep up to date with the constant change 

within this sector. 

• Take photos and develop their own assets for coursework using online tutorials. 

• Regularly access the Cambridge Nationals website – past papers and mark schemes 
 

If you have any queries about the Level 3 in Digital Media course please contact Curriculum 

Leader, Luke Grayson gy@kingdown.wilts.sch.uk  
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Key Stage 5 ICT Curriculum Intent 
 

The ICT curriculum at upper school is based around the OCR Cambridge Technical Level 3 in ICT. This 

qualification is equivalent in size to one A Level, or an AS in year 12. Students are assessed via a  range 

of assessment types and styles suited to vocational qualifications in the sector. There are two main 

forms of assessment to be aware of: external (examination), internal (coursework). Students sit both 

exams for Unit 1 and Unit 2 in year 12 and then continue on with three coursework units in year 13. 
 

The intention of course is to give students a broad understanding of career roles and specialism 

within the IT Industry. We look at Application Development, Website Design and Product 

development in the coursework units. We cover Networks, Hardware, software and ethics in key 

sections of Unit 1. Unit 2 covers big data and the use of ICT for businesses and organisations. The 

course helps student develop key skills in coding, design and project management. The websites and 

applications they develop are encouraged to be with local businesses to get some hands on 

experience with client expectations in product development. The course is designed so that the units 

build upon each other as the students grow in ability and confidence. 

 
Curriculum Implementation 

 
• In Year 12 and 13 students have 9 lessons of ICT per fortnight. 

• Homework is set in line with the School Homework Policy. At Key stage 5 the 

expectation is that students typically self-study for at least 6 hours across the 

fortnight. Students have the opportunity to make use of the timetabled study 

support sessions at the Sixth Form Centre. 

• Formal class assessments take place throughout the academic year in preparation for 

external exams – Year 12 January and Year 12 June. 

• Internally assessed course work subject to external standards verification also takes place 

and subject teachers mark these and give feedback to students with an opportunity to 

improve as needed. 
 

Link to the OCR Course specification : here 
 

 

Course Content – OCR ICT 
UNIT 1: Fundamentals of ICT (externally assessed by exam): students cover hardware, 

software, IT Systems, Employability skills and Ethical considerations. 
 

UNIT 2: Global Information (externally assessed by exam): (How data is held globally), Styles and 

classification of global information, the use of global information by business & 

https://www.ocr.org.uk/qualifications/cambridge-technicals/information-technology/#level-3


organisations, the legal and regulatory framework governing the storage and use of global information, 

Understanding the flow of information, the principals of information security. 
 

UNIT 6: Application Development 
 

Students research, plan, design and code a mobile application. 
 

Unit 9: Product Development 
 

Students go through all stages of product design including researching, questioning the client on 

requirements, design with mock up and plans followed by creating and coding the product and receiving 

feedback and final improvements from the client. Finishing with a handover contract. 
 

Unit 21: Website Development 
 

Students research, plan, design and code a website, learning about HTML coding, CSS, website 

interactivity and functionality such a JavaScript and RSS feeds. 
 
 

Useful Study Support Resources and Links at Key Stage 5 
 
To support the achievement of top grades, students should: 

 
• Watch the news or read daily newspapers to keep up to date with the constant change within 

this sector. 
 
• Use websites related to the topics such as www.W3Schools.com to develop their 

understanding. 
 
Regularly access the Cambridge Nationals website – past papers and mark schemes 
 
 

If you have any queries about the Level 3 in ICT course please contact Curriculum Leader, Luke Grayson 

gy@kingdown.wilts.sch.uk 
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