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Key Stage 4 GCSE Business Studies Curriculum Intent 
 

The aim of the subject is to help students to understand why business decisions are made, how they 
affect a variety of people, both within and outside a business, and to be analytical in their thinking. A 
Business course prepares you for living in today’s society in the broadest sense. You are all going to 
be consumers, employees – some of you may become employers, producers, and even 
entrepreneurs. 
Topics covered will include Human Resources, Production, Finance and Marketing. Our key focus 
when teaching this qualification is developing enterprising minds. It is our intention to inspire 
students to become enterprising and commercially minded individuals. 

 
Curriculum Implementation 

• In Year 10 and 11 students have 5 lessons of Business per fortnight. 

• Homework is set in line with the School Homework Policy. At Key stage 4 the expectation is 

that students typically self-study for at least 3 hours across the fortnight. 

• Formal class assessments take place throughout the academic year in preparation for 

external exams. A mock in Term 6 of Year 10 and again in Term 3 of Year 11. 

• We will investigate how business operates through the use of case studies, visits, visual 

resources and speakers. 

• The course is Edexcel GCSE (9-1) Business. The link to the course specification is  here. 
 
Course Content 
The course is structured into two themes, taking students from how entrepreneurs start businesses 

(Theme 1) through to growing and global businesses (Theme 2). There are two equally weighted 

exam papers, focusing on each specification theme. 
 

Theme 1 concentrates on the key business concepts, issues and skills involved in starting and running 

a small business. It provides a framework for students to explore core concepts through the lens of 

an entrepreneur setting up a business. In this theme students will be introduced to local and national 

business contexts and will develop an understanding of how these contexts impact business 

behaviour and decisions. Local contexts refer specifically to small businesses or those operating in a 

single UK location and national contexts relate to businesses operating in more than one location or 

across the UK. 
 

Theme 2 examines how a business develops beyond the start-up phase. It focuses on the key 

business concepts, issues and decisions used to grow a business, with an emphasis on aspects of 

marketing, operations, finance and human resources. It also considers the impact of the wider world 

on the decisions a business makes as it grows. 
 

In this theme students will be introduced to national and global business contexts and will develop an 

understanding of how these contexts impact business behaviour and decisions. National contexts 

build on those in Theme 1 and relate to businesses operating in more than one location or across the 

UK. Global contexts relate to non-UK or transnational businesses. 

 

 

 

 

 

 

https://qualifications.pearson.com/content/dam/pdf/GCSE/Business/2017/specification-and-sample-assessments/GCSE_Business_Spec_2017.pdf


 
 

Theme 1 topics studied 
 

Theme 2 topics studied 

Topic 1.1 Enterprise and entrepreneurship 
Topic 1.2 Spotting a business opportunity 

Topic 1.3 Putting a business idea into practice 
Topic 1.4 Making the business effective 
Topic 1.5 Understanding external influences on 
business 
 

Topic 2.1 Growing the business 
Topic 2.2 Making marketing decisions 

Topic 2.3 Making product decisions 
Topic 2.4 Making financial decisions 
Topic 2.5 Making human resource decisions 

 

 

 

Useful Study Support Tips at Key Stage 4 
• Read and make notes on the preparation materials before your lessons. 

• Read good quality news articles to increase your exposure to business terminology and the type 

of writing style that will demonstrate evidence of analytical thought. 

• Keep abreast of what is happening in the UK economy and the impact upon consumers and 

businesses. An awareness of real-life events will support your understanding of what is studied 

in class. 

• Review your notes after each lesson to check your understanding. Ask questions if you do not 

understand. 

• Respond to teacher feedback, by reflecting upon how you might improve your approach to 

completing tasks, addressing questions or developing your skills. 

• Familiarise yourself with the command terms in examination questions, then practice answering 

exam questions as part of your personal revision process. 

 
If you have any queries about the  GCSE Business course please contact Head of Subject, 

Ms Eggleston eg@kingdown.wilts.sch.uk 

 

  

Theme 1: Investigating Small Business Theme 2: Building a Business 

• Compulsory paper 50% of the total 
GCSE 

• External assessment: 

• 1 hour 30 minutes 

• Multiple choice, short and extended 
answer (90 marks) 

• Questions will relate to the content 
that appears in Theme 1 and students 
may draw on underpinning knowledge 
and understanding developed through 
Theme 2 as appropriate. 

• Compulsory paper 50% of the total 
GCSE 

• External assessment: 1 hour 30 minutes 

• Multiple choice, short and extended 
answer (90 marks) 

• Questions will relate to the content 
that appears in Theme 2 and students 
may draw on underpinning knowledge 
and understanding developed through 
Theme 1 as appropriate. 

Quantitative skills will be assessed in each paper and will comprise 10% of the total marks for the 
qualification. 

mailto:eg@kingdown.wilts.sch.uk


Key Stage 4 Enterprise & Marketing Curriculum Intent 
 

 

The Enterprise and Marketing Level 1/2 Certificate course focuses upon applied knowledge and 
practical skills in enterprise and marketing and will support those students who want to progress 
onto other related study, such as qualifications in enterprise, marketing and business. It is our 
intention to inspire students to become enterprising and commercially minded individuals. 

 
Curriculum Implementation 

• In Year 10 and 11 students have 8 lessons of Applied Business per fortnight. 

• Homework is set in line with the School Homework Policy. At Key stage 4 the expectation is 

that students typically self-study for at least 3 hours across the fortnight. 

• Formal class assessments take place throughout the academic year in preparation for 

external exams. A mock in Term 6 of Year 10 and again in Term 3 of Year 11. 

• Internally assessed assignments are subject to external standards verification. Subject 

teachers mark student assignments, feedback is then provided, and students are given an 

opportunity to improve in accordance with exam board guidelines. 

• We will investigate how business operates through the use of case studies, visits, visual 

resources and speakers. 

• The course is Enterprise and Marketing Level 1/2 Certificate. The link to the course 
specification is here. 

 

Course Content  
RO64 - Enterprise and marketing concepts - Exam 

Students will develop essential knowledge and understanding of enterprise and marketing concepts, 
which can be applied to the other units within the qualification. Through the first topic learners will 
understand the main activities that will need to happen to support a start-up business, and what the 
key factors are to consider when starting up a business. 

 
R065 - Design a business proposal - Assignment 

In the second topic, students will develop the skills to design a business proposal to meet a specific 
business challenge. They will identify a customer profile for a specific product, complete market 
research to generate product design ideas, and use financial calculations to propose a pricing 
strategy and determine the viability of their product proposal 

 
R066 - Market and pitch a business proposal - Assignment 

In the third topic, students will develop the skills to create a brand identity and promotional plan for 

their specific business product proposal developed in the second topic. They will develop pitching 

skills in order to pitch their business proposal to an external audience. Finally, they will review their 

pitching skills and business proposal using their learning, self-assessment and feedback gathered. 
 

 

Useful Study Support Tips at Key Stage 4 
• Read and make notes on the assignment preparation materials before your lessons. 

• Complete all the preparation activities to support you in developing an excellent response to 

assignment questions. 

• Manage your time so that you can meet the submission deadlines for your assignment. 

• Respond to teacher feedback, by reflecting upon how you might improve your approach to 

completing tasks, addressing questions or developing your skills. 

• Familiarise yourself with the command terms in examination questions, then practice answering 

exam questions as part of your personal revision process. 
 

If you have any queries about the Enterprise and Marketing course please contact the Head of 

Subject, Ms Eggleston eg@kingdown.wilts.sch.uk 

 

https://www.ocr.org.uk/Images/338513-specification.pdf
mailto:eg@kingdown.wilts.sch.uk

